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January arrives two months early

Holy moly. Ole’s on Sun-
day morning: If you weren’t 
there, you should have been. 
Twenty-five degrees, sunny 
and windless. Crisp, cold, im-
maculate snow. The glory of 
deep winter magically aglow. 
Yet behold – this was the ides 
of November, not January or 
February, or March.

The scheduling of winter’s 
onset had become wonder-
fully screwed up, and down 
the road from Ole’s at Blue-
berry Lake, an unreasonably 
unseasonable celebration of 
winter’s arrival was similar-
ly underway. If you weren’t 
cross-country skiing some-
where in the Mad River Val-
ley on Sunday morning, you 
missed out on a blue-moon 
rarity – mid-November mas-
querading as mid-January.

And plenty of people missed 
it. Modest attendance on 
cross-country trails suggested 
that the early snow caught lots 
of people off guard. No doubt 
there was a flurry of frantic 
rummaging in closets, base-
ments and garages around 
The Valley in a collective 
search for gear that had been 

dormant for seven months. It 
is easy to imagine the scatter-
shot results: mismatched skis, 
poles of different lengths, 
boots that served as mouse 
nests over the summer.

‘HELLO, SKI SEASON’
Winter can sneak up on a 

cross-country skier, especial-
ly when it shows up weeks 
earlier than expected. Equip-
ment isn’t ready; the body 
isn’t ready. On the other side 
of the seasonal rotation, it is 
easier to adapt to the gradual 
transition of spring morphing 
into summer as temperatures 
warm steadily and summer 
activities are enabled. But 
winter tends to arrive with an 
ungradual suddenness. One 
day, the ground is dismally 
brown; the next day it’s under 
10 inches of snow. Hello, ski 
season!

OK, then – if you missed out 
on the action Sunday, here’s 
what you need to do now to 
jumpstart your cross-country 
season. First, get your gear in 
order. Give everything a thor-
ough inspection. Are the ski 
bases dry? Are pole straps or 
baskets missing? Are boot in-
soles frayed?

In downhill skiing, the pull 
of gravity allows you to get 
away with gear in less than 
tiptop shape. Dry skis, dull 
edges, bent poles – you’ll 
still move forward with mini-
mal effort. No such luxury in 
cross-country skiing (at least 
most of the time), where your 
physical effort, not Newto-
nian dynamics, is the driving 
force.

‘MORE PLEASURE’
Simple equation: Skis that 

slide smoothly and boots that 
fit properly equal more plea-
sure and less labor. Poles, 
often an afterthought in 
downhill skiing, are critical 

to good cross-country tech-
nique. Lightweight poles of 
the right length, with proper-
fitting grips and straps, can 
be a game-changer. No won-
der elite cross-country racers 
often use poles costing more 
than $400 a pair.

So make sure your gear is in 
good working order, and espe-
cially make sure that your skis 
are freshly waxed. If some-
thing isn’t quite right – dam-
aged ski bases, mouse-chewed 
boot laces, missing pole bas-
ket – now is a good time to 
think of upgrading your set-up 
with something new.

Early-season price dis-
counts might be rare, but 
early season is also when re-
tailers have lots of inventory 
and when you are most likely 
to find the right product in the 
right size that fits your pur-
pose. Shipments of new gear 
from manufacturers will be 
streaming into Ole’s and other 
outlets this week, so take at 
look at some new technology 
that further reduces the labor 
of skiing and promotes the 
pleasure. Spoil yourself with 
a new pair of carbon-com-
posite poles, with the least 
expensive models starting at 
around $80 a pair. You’ll be 
amazed at the difference they 
can make.

SKIING TECHNIQUE
Early season is also a time 

when skiing technique is apt 
to falter. The one-legged bal-
ance that is essential to good 
cross-country skiing is newly 
unfamiliar, because for daily 
nonskiing life, the human 
body was engineered to bal-
ance on two feet. Timing is 
just a little bit off and skiing-
specific muscles are a little 
lethargic.

You could simply try and 

work your way through tech-
nical inefficiencies. But one 
technical problem tends to 
beget other problems, and the 
next thing you know your ba-
sic technique is one compen-
sation offsetting another.

Simple solution: Take a 
lesson. Yeah, yeah, you’ve 
been skiing for years. You 
know how it’s done. But even 
the best skiers in the world 
rely on coaches to constantly 
tweak their technique. Small 
adjustments – a different 
pole plant, a shift of the hips, 

a more energetic push-off – 
can yield big payoffs. There’s 
nothing like another set of 
eyes to watch, analyze and as-
sist in making corrections.

But, by all means, even with 
junky equipment and faulty 
technique, go skiing in this 
blue-moon scenario of mid-
November snow. The weather 
for the next week looks favor-
able – little bits of snow in-
terrupted by occasional sun-
shine. November invaded by 
January won’t quit any time 
soon.

By Peter Oliver
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The ski industry’s ever-changing landscape

Of the 66 ski resorts in Ski 
Magazine’s 2019 Resorts of the 
Year, over a third are owned 
by just two companies: Alter-
ra and Vail Resorts. Both are 
charging eastward with new 
acquisitions and changing the 
face of skiing in Vermont.

Alterra didn’t even exist 
until last year, when it took 
over Intrawest’s ski hold-
ings including Stratton and 
Tremblant. Alterra also owns 
Squaw, Mammoth, Steamboat 
and Deer Valley, and they 
added Solitude and Crys-
tal Mountain over the sum-
mer. Meanwhile Vail Resorts, 

which owns Stowe, scooped 
up Okemo and Sunapee as 
well as Crested Butte and Ste-
vens Pass.

Other heavy hitters in 
the industry include Boyne 
(which owns Loon, Sugarloaf, 
Sunday River and Big Sky), 
Powdr Corp (which owns Kill-
ington, Copper and Mt. Bache-
lor), and Peak Resorts (which 
owns Mt. Snow, Wildcat and 
Hunter Mountain). I expect 
one of these companies to buy 
Jay Peak within a year.

How many of those top 66 
are independent? Eighteen 
are owned by individuals, 
nonprofits or co-ops. Two of 
them, of course, are Sugar-
bush (best in service) and Mad 
River Glen (best in challenge).

WHICH PASS?
The latest trend in com-

bined passes is to offer unlim-
ited days at some resorts and 
a set number of days at other 
resorts. As day ticket rates 
climb into the stratosphere, 
the passes reward early plan-
ners more than ever before. 
They also try to steer you on 
vacations away from your 
main mountain. Frankly, ev-
ery pass is a good deal even if 
you use it in only one place.

First mention in any round-
up of ski passes goes to Vail 

Resorts and its Epic Pass. The 
full Epic costs $949 and “pays 
for itself in five days” – which 
means you really, really don’t 
want to buy a one-day ticket 
at Vail. It includes unlimited 
access to all the Vail Resorts, 
plus seven days at Telluride, 

seven days at RCR-owned re-
sorts in Canada and a handful 
of tickets to mountains in the 
Alps and Japan.

In the latest harbinger of an 
AI apocalypse, the Epic Pass 
now has its own Siri-like vir-
tual assistant. “Emma” uses 

voice recognition to help 
guests make reservations and 
answer questions. Leave it to 
Vail to outsource customer 
service to a cyborg.

Epic’s main competition is 
the Ikon Pass, new this year. 

Along the 
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Community feedback being collected
The leaves have mostly fall-

en, school sports are wrapping 
up and a quiet time has de-
scended before the holidays 
and skiing begin. Stick season 
is a good time to pause, reflect 
and find gratitude where we 
can.

After four months of in-per-
son interviews, an online sur-
vey and focus group meetings, 
we have been reflecting on 
all of the feedback gathered 
about our community and the 
library. We have learned that 
Moretowners love the rural 
character, central location, 
recreational land and the 
neighbors and community of 
our town. Some challenges 
for the community highlight-
ed by participants included 
the broad geography, small 

economic base, communicat-
ing everything that is going 
on in town and a lack of in-
volvement in the community 
beyond the school and Town 
Meeting. The most shared 
goal across all groups was a 
desire for more opportunities 
for connection through events 
and a place to gather, fol-
lowed by preserving our rural 
character, and maintaining 
and growing a thriving com-
munity that’s happy, healthy 
and economically satisfied.

When asked how the li-
brary could help our commu-

nity reach these goals, par-
ticipants noted that providing 
programming and events that 
bring together all ages and 
stages was important. An-
other common insight men-
tioned was the possibility of 
the library becoming a place 
to gather informally and act-
ing as an anchor in a larger 
flexible community space. Fi-
nally, a desire was expressed 
to have the library act as an 
information hub and share 
news and events happening in 
town through a variety of me-
dia. All of the data collected 

will continue to be reviewed 
and used to inform our fu-
ture planning. Look for the 
full results of our community 
engagement on our website 
soon.

We find gratitude in this sea-
son for all of the community’s 
support. Whether from direct 
patronage, participation in 
programming, donations or 
tax dollars, we are privileged 
to provide materials and ser-
vices to meet the community’s 
needs. Hope to see you at the 
library soon!
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HUUSD
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workshop.

McCormack said the stu-
dents felt that they would be 
more involved in any deci-
sion-making process or ac-
tivity if they felt their voice 
or opinion would actually be 
heard or make a difference.

Community members were 
asked to prioritize a list of 
10 components into the three 
they considered the most im-
portant building blocks.  Each 
community member got three 
sticky notes to vote on which 
components are most impor-
tant.

The top vote-getters were 
hearing from a broad and 
mixed range of constituents 
in the district including stu-
dents, a clear district vision 
and mission that is connected 
with community priorities, 
and the community having ef-
fective communication and 
feedback so they can have 

the information they need 
and can see the connection 
between their inputs and the 
decision making.

Small groups of people 
then had conversations about 
long- and/or short-term and 
strategic issues. McCormack 
encouraged the groups to 
think about all the stakehold-
ers in the district and to pick 
three issues that are the most 
important to share with the 
room.

Groups discussed the fol-
lowing topics: What does 
equity look like? What does 
vision/redesign look like? Is-
sues around school safety; 
Act 166 publicly funded pre-
kindergarten education; sus-
tainable practices in schools; 
Flexible Pathways, and at-
tracting more families to the 
district.

The next HUUSD Board 
meeting will be November 28 
at the Harwood Union library.

Fall Line
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For $1,049 the Ikon gives 
access to most Alterra and 
Powdr resorts plus a few in-
dies including Sugarbush. 
The breakdown does not favor 
Vermont skiers: Pass holders 
get unlimited access to Strat-
ton but only seven days each 
at Sugarbush and Killington.

The Freedom Pass is a part-
nership between 19 smallish 
resorts including Bolton Val-
ley and Magic Mountain. Buy 
a season pass at any one and 
you get three free lift tick-
ets to each of the others. The 
Powder Alliance works basi-
cally the same way with a dif-
ferent set of 19 resorts, none 
in the East.

The Mountain Collective for 
$469 offers two days each at 17 
resorts, mostly independents, 
with Sugarbush the only East 
Coast representative. A pre-
mium pass at Sugarbush in-
cludes half-price tickets to 
the other 16 resorts.

College students can again 
buy a combined pass for Sug-
arbush and Mad River Glen – 
this year it’s called the Valley 
Double Major and costs $489. 
But don’t expect to see Mad 
River on a combined pass for 
adults anytime soon. Their 
business model rewards com-
mitment, i.e., “not just skiing 
there on powder days.” To 
that end they offer perks like 
free kids’ season passes with 

the purchase of an adult pass 
but no deals at other moun-
tains.

SNOWVEMBER
Usually we have to wait until 

mid-December to enjoy such 
concepts as “natural snow 
terrain” and “elbow room.” 
Not this year. “I wish Stein’s 
always skied like this!” re-
marked one happy customer 
at Sugarbush for opening day 
last weekend. Up the road, 
Mad River has announced 
they will spin the Single Chair 
starting Saturday – one of the 
earliest openings in their his-
tory.

See you along the fall line.

McDermott
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makes clear how much she 
learned from the trip and how 
the simple act of just walking, 
eating and sleeping can help 
clarify and crystalize what’s 
important and what’s not.

And for all that she got out 
of it, the trip was relatively in-
expensive.

“People say to budget 
about 40 euros a day, or $640. 
I splurged on private rooms 
versus the dorms in sever-
al places so I spent a little 
more,” she said.

TRAINED FOR A YEAR
McDermott trained for the 

trip for a full year. She started 
walking and after consulting 
with others who’d done the 
trip, found some local hills 
that approximated what she 
would encounter in Spain. 
Many people may have en-
countered her during her 

training, which she undertook 
five to six days a week, walk-
ing 7 to 10 kilometers during 
the week and 20 kilometers 
on the weekends. She’d walk 
from her house to East War-
ren Road to The Sweet Spot 
in Waitsfield for a break and 
then walk up Joslin Hill Road 
and down Common Road. She 
did a lot of walking on Dump 
Road where she’d hike down 
to The Warren Store and back 
up via Fuller Hill and around 
Prickly Mountain. That train-
ing stood her in good stead as 
she never got a single blister!

She’s excited to complete 
the pilgrimage and is glad 
she went alone, allowing her 
camino family to organically 
ebb and flow throughout her 
16 days on the trail, which was 
a highlight of the trip for her.

DRS. RYAN and EATON
www.champlainortho.net

CAPITOL
100 STATE STREET, MONTPELIER

FOR SHOWTIMES CALL 229-0343 
OR VISIT AT FGBTHEATERS.COM

AUDIO DESCRIPTIVE AVAILABLE ON CERTAIN MOVIES

INTRODUCING OVER THE HUMP 
WEDNESDAY BARGAIN MATINEES AT 4 PM

Free small popcorn with admission. 
Break up your week and enjoy a show! 

NOVEMBER 21 - 29
MATINEES FRI, NOV. 23,
MATINEES FRI, SAT, SUN

RALPH BREAKS THE INTERNET
[PG] 2D & 3D

A STAR IS BORN [R]

BOHEMIAN RHAPSODY [PG-13]

THE NUTCRACKER 
AND THE FOUR REALMS [PG]

INSTANT FAMILY [PG-13]

CREED 2 [PG-13]

A perigrino sculpture at top of mountains that McDermott crossed.

496-39283928
Thanks for reading

The              Reporter


